
Lenders and real estate agents still beat online sources as top mortgage influencers… for now

Mortgage lenders and real estate agents are seen as more trustworthy and credible compared with online
sources, which are ranked primarily for their convenience.
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Led by senior vice president and chief economist, Doug Duncan, our Economic & Strategic Research (ESR) Group studies current data, analyzes historical and emerging trends, 
and conducts surveys of consumer and mortgage lender groups to provide forecasts and analyses on the economy, housing, and mortgage markets. 

Our Economic & Strategic Research Group finds that most recent homebuyers consulted many sources when
researching and receiving advice about getting a mortgage. Although the majority relied most on person-to-person 
interactions, consumers say they hope to use online resources more in the future. 

Recent homebuyers said the most influential 
sources of mortgage information were their 
personal interactions with lenders and real 
estate agents, not online sources.
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However, consumers want to use mobile 
devices almost twice as often in the future 
when shopping for a mortgage.
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Hear more from our research team, or read the full findings:
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http://www.fanniemae.com/portal/research-insights/perspectives/top-mortgage-influencers-lenders-agents-deggendorf-101917.html
http://www.fanniemae.com/resources/file/research/housingsurvey/pdf/oct2017-topicanalysis-presentation-mortgage-shopping-influencers.pdf

