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Methodology Research Objectives

The National Housing Survey (NHS) is a monthly attitudinal survey, which polls
the adult general population of the United States to assess their attitudes toward
owning and renting a home, purchase and rental prices, household finance, and
overall confidence in the economy.

Explore current housing perceptions - including

overall value/importance, benefits of owning

Each month, approximately 1,000 live (not automated) telephone interviews with versus renting, and long-term investment potential
adult Americans were conducted via landline and cell phone. For the sample to
accurately represent the U.S. population, results were weighted against the
American Community Survey estimates and against the CDC’s National Health
Interview Survey (phone type weights).

Understand household debt pressures in the
The special topic questions in this report were asked in the NHS from October to current economic climate
December 2022 among a general population (GP) of 3,004 mortgage holders,
owners, and renters who make or share the financial decisions made in their
household.

For more information on methodology and weighting schemes, please refer to the Appendix. Please note that due to low base sizes, Asian subgroup data was excluded in some portions of the analysis.




Executive Summary

* Most consumers (87%) believe owning a home is important to “live the good life.” As an investment, homeownership ranks highest in potential above
other common investments but fewer consider it safe. Notably, significantly more see “having less stress” as a benefit achieved by owning than renting.

» Consumers had more concern with their ability to pay their bills in 2022 than in 2020. However, fewer had concerns with ability to pay for common
household expenditures, such as mortgage/rent, from Q3 to Q4 2022. Unpaid credit card debt remained the primary source of stress quarter over quarter.
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Most consumers associate the “Good Life” with good health and financial security. While owning
a home is also important, it ranks in the middle of the pack.

Important Factors in “The Good Life”
Showing % Very + Somewhat Important, GP Sample

Being financially secure

Being in good health
Living in a location I like
Having a good work life balance

Having good friends

4

Having a happy marriage or
romantic relationship

Owning a home

Having an interesting job

Having a strong religious faith or
spirituality

Having children

Owning really nice things (cars,
electronics, jewelry, clothing)

98%
98%
R
94% Hmkl |
og,  Say“Livingina |

location | like”
is important for

95%* i
9295 “The Good Life
91%

90% 87% ”
7% Say “owning a
7% home” is

86% important

86%

+Denotes a statistically significant
change compared with Q4 2022/Q4 '
2020 at 95% confidence level

Owning a Home: Ranked* Importance by Group

GP Sample
Race
| White N Black ___}|  Hispanic |
Q4
2020 #7 i #6 i #6 i #6
Q4 #6 #6 #4 #8
2022
Age
Adults 18-34 Adults 65+
Q4
2020 #8 i #7 #7 #7
Q4 #6 #6 #7 #5
2022
Income
80%-120% AMI 120%+ AMI
Q4
2020 #6 #6 #6
Q4
2022 #6 #6 #7
Ownership Status
~ Renters
Q4
2020 #5 #5 #8
Q4
2022 #7 #4 #7

Q: When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following?

*Note: Participants shown a random selection of 6 of the 11 factors listed above. The only exception is “owning a home,” which
was visible to all participants. Due to the question design, base sizes may differ and affect ranking.

*Asian group has low n-sizes, though this varies by specific factor
Q4 2022 National Housing Survey



Owning a home is considered very important by significantly more Hispanic and Black consumers
than other race groups (White, Asian).

Seniors (age 65+) in 2022 are significantly more likely than younger consumers (18-44) to consider owning a home as very important.
Older consumers (age 45+) are more likely than younger consumers (age below 45) to say that living in a location they like is very important

____ Important Factors in “the Good Life”
General Population, showing % “Very Important” = Q42020 mQ4 2022
Q42020 and Q4 2022

Homeowner Status

Race Age AMI

9% o w72°/o
o 0/,A,B
6198 689 o 6T%" £6%

. o 64%W 61%" 6198 64%
Ownlng a 57% 59% o 539, 55% o0, 55% 57% 51%
home 45% ° °
Showing %
“Very
important”

58% 59% 59% 60% g0, 504

72% 72% 72% 76% TT1% 0 T2% s 73%80%W+ 76% 7204 o, 1977048 78%"8 74% 71o/ " 7%
69% 70% 70% 68% 65% 66% G4% 69% o 68%
Livingina
location| like
Showing %
“Very important”
Mortgage Outright Renters White Black Hispanic 18-34 35-44 45-64 65+ <80% 80%- >120%
Holders Owners (R) (W) (B) (H) (A) (B) (C) (D) (E) 120% (G)
(M) (0)

(F)
M/O/R, W/B/H, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within that quarter

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level
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Q444: When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Owning a home
Q445: When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Living in a location | like



Over two-thirds of consumers view buying a home as a safe investment. However, fewer consumers said
that buying a home is a safe investment in 2022 compared to 2020.

Buying a home

Buying stocks

Buying government
or corporate bonds

Investingin a
mutual fund

Putting money into

a savings or money
market account

Do you think this investmentis... ?
Showing % “Safe” and “A lot of Potential” Among the General Population

NHS Q4 2018-2022
')
Home
_ |./il 2022 @ @ 2020
_g Stocks g2020* 20’8 2019
c 019
o o 2018
2 £
DO_ g 2022
= [ 200 2020" 2022 “’
- \2 Mutual Funds 39022 2018 @ g 2018
o ° 2018 &2020 Money Market
o 019 .
022 | Savings Acct
<< 2019 2020

Govt/Corp Bonds

Safe

% of Consumers

+ Denotes a statistically significantly higher potential compared with Q4 2022/Q4 2020 at 95% confidence level
A Denotes a statistically significantly higher safety compared with Q4 2022/Q4 2020 at 95% confidence level

Q: Do you think this investment is...
Q: To achieve this, are you better off owning or better off renting?

Buying AHome
Showing % “Safe” and “A lot of Potential” Among Key Demographic Groups
NHS Q4 2022
Buying a Homeiis Buying a Home has
a safe investment a lot of potential
Homeownership Owners (O) T6%R Owners 75%R
Status Renters (R) 59% Renters 70%

White (W) 72% White 71%
Race Black (B) 70% Black 79%W
Hispanic (H) 68% Hispanic 79%

18-34 (A) 61% 74%
-44 (B 0/,A o
A ge 35 ((:)) 71% 69%
45-64 (C) 75%A T77%8:P

<80% (E) 63% <80% 71%
AMI 80%-120% (F) 70% 80%-120% 81%;F:¢

120%+ (G) 120%+

M/O/R, W/B/H, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than
the segment that the letter represents at the 95% confidence level within the quarter
Q4 2022 National Housing Survey



Most view homeownership as an investment with a lot of potential (survey high, tied
to 2020). Significantly fewer in 2022 believed in the investment potential of stocks.

Investment with a Lot of Potential

Do you think this investment is...?

Showing % “A Lot of Potential”

« Safe investment with a lot of potential » Risky investment with very little potential
+ Safe investment with very little potential * Risky investment with a lot of potential

—&—Buying a home

—&— Putting money into a savings or money market account

—&— Buying stocks —o— Buying government or corporate bonds
—o—Investing in a mutual fund o 73% | 673%
® 70%
* 66% ® 68%
62% 0
0,
N 0 * 620 ¢ 63%
® 59% ® 60%
©55%
48% 48% 49%
37% ® 40% & 40%
’ o 37 ¢ 38% 7%
® 35% 36%
® 33%
31% 31% p~y 32% 27% 0% ¢ 30% ® 28% ® 30%
26% ; 22% ® 25% ® 259% €26%
24% 24% 24% 24% 23% ® 22%
Jan June Q3 Q4 Q1 Q2 Q3 Q4 Q Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q4 Q4 Q4 Q4 Q4
2010 2010 2010 2010 2011 2011 2011 2011 2012 2012 2012 2012 2013 2013 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2016 2018 2019 2020 2022

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level
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Perceptions of safety across all common investment products declined year over
year. Significantly less considered homebuying as a safe investment compared to

2020.
Safe Investment

Do you think this investment is...?
« Safe investment with a lot of potential » Risky investment with very little potential
+ Safe investment with very little potential * Risky investment with a lot of potential

Showing % “Safe”

—&— Buying a home —&— Putting money into a savings or money market account

—&— Buying stocks —o— Buying government or corporate bonds

—&— Investing in a mutual fund

77% 78%*

& 789 3 74%
o765 *T8% o o o
®71% & T1% 440, 75%* ®
70%

o 0
65% 63% 65%

51% © 53% & 54%%| 490,
*50% & 500 @299 * 1% | eagu
® 46%
(V) V)
46% 43% 45% 42%
® 229
17% ) 17% 17% ®21% o 21%
0 17% 14% 15% 16% * 17% 19%
Jan June Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 Q4 Q4 Q4 Q4 Q4
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+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level Q4 2022 National Housing Survey



While most consumers believe they are better off owning across a wide range of
factors, “having control over what you do in your living space” continued to lead.

To achieve this, are you better off owning or

better off renting?
Showing % “Owning”, ranked by GP Q4 2022

GP

Q42020 Q42022 Change

Having control over what you do with your living 91% 949+ +3pp
space
Having a sense of privacy and security 90% 91% +1 pp
Havmgf‘:\good place for your family or to raise 89% 90% +1pp
your children
Having the best investment plan 87% 89% +2 pp
Being better off financially overall 85% 88% +3 pp
Living in a place where you and your family feel 83% 880+ +5pp
safe
Building up wealth 85% 85% -
Saving for retirement 88% 85% -3 pp
Living in a nicer home 80% 84% +4 pp
Feeling engaged in your community 81% 82% +1 pp
Having the best overall tax situation 73% 76% +3 pp
Living in your preferred school district 69% 72% +3 pp
,,,,, Livingwithinyourbudget i 66% : T1%' : +5pp
Making 'Ehe t?est decision given the current 79% 69% 3pp
economic climate
Having flexibility in future decisions 63% 69%?* +6 pp
Living in a convenient location 64% 68% +4 pp
‘Having less stress 56% 66%* +10 pp

Note: Highlighted rows show biggest change between Q4 2020 to Q4 2022 for each category (Financial vs. Lifestyle).

Q32b-Q48b: To achieve this, are you better off owning or better off renting?

Financial Benefit

Top 3 Financial Benefits

1. Havingthe bestinvestment plan

Being better off financially overall

3. Saving for retirement & Building up
wealth (tied)

A

56% 66%"
<80% AMI Vs <80% AMI
in 2020 in 2022
83% 83%
Mortgage Vs Mortgage

holdersin 2020 holdersin 2022

Top 3 Lifestyle Benefits

1. Having control over what you do with
your living space*
Having a sense of privacy and security
Having a good place for your family to
raise your children

Believe that living
within their
budget is
achieved through
owning

L/

owning leads to (( )
less stress

\{¢

Believe that

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level

40% 60%"*

Renterin S Renterin

2020 2022

50% 70%"

Among 35- 'S Among

441in 2022 35-44in 2022
Lifestyle Benefit

Q4 2022 National Housing Survey
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While most weren’t concerned about their ability to pay their bills, concerns grew significantly
from 2020 to 2022.

*  Renters, Hispanic consumers, and those who live in areas with AMI below 80% had significantly higher concerns than other groups.
*  Younger consumers (age 18-34) had higher concerns about their ability to pay their bills in 2022 than in 2020.

Ability to Pay Bills
Percent who are “Very concerned” + “Somewhat concerned” about their ability to pay for bills that month
Q42020 vs. Q42022 m Q4 2020 m Q4 2022
Homeowner Status Race Age AMI
45%F:6-*

410/0M’°’ * 4°%w,+

350W 36%F:6
32%M:° 32%W 319%W
Concerned 29%*
with
Abllltyl‘:o 22% 210/o+ 210/0 230/0+
Pay Bills
Showing % 16% 17% 17%
“Very
concerned” +
“Somewhat
concerned”

32%P°
29%0°:*

27%"P
19% | I

28%*

25%*
23%
19%

26%°

2 1‘/oGI

16%*

10%

GP Mortgage  Outright Renters White Black Hispanic 18-34 35-44 45-64 65+ <80% 80%- >120%
Holders Owners (R) (w) (B) (H) (A) (B) (C) (D) (E) 120% (G)
(M) (0) (F)

M/O/R, W/B/H, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter
+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level

Q430: How concerned are you about your ability to pay your bills this month? . X
Q4 2022 National Housing Survey



Significantly fewer consumers had concerns over ability to pay for common household expenses from
Q3 to Q4 2022, and 44% shared no concerns. Only 19% had concerns with mortgage/rent payments.

General Population

General Population
Rank order based on Q4 results

. Q32022 [EFLIH
Medical Care oYPLrY] 25%
34%"

33%"
3%

Home . 25%"

Maintenance 20%
erese 27%"

Home Utilities '20%
26%"

Mortgage/Rent '19%

. 17%"
College Education . 14%

3%
Other
I 3%

Food 2

1%"

Don't know |
1%

0,
None of the above 34%
44%

60%

40%

20%

0%

60%

40%

20%

0%

Percent who are concerned about their ability to pay for each household expenditure in the next 12 months

Medical Care

32%"

: 7.%/.\.250/0

Home Maintenance

24%"* 25%"

PY 20%

Q22022 Q32022 Q42022

Concern over Ability to Pay for Common Household Expenditures

Top 6 Most Impacted Expenditures (GP)

Q2 2022, Q3 2022, and Q4 2022

Gas

34%" 34%"

o e — 25%

Home Utilities

. 27%"
23%

./o\zg%

Q22022 Q32022

Q42022

Food
33%"

0
26% 239

Mortgage/Rent

26%"
22%

N/o

Q22022 Q32022 Q42022

A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level, * Denotes a statistically significant change compared with Q4 2022/Q2 2022

Q508: Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply.

Q4 2022 National Housing Survey



While stress over ability to make payments on debts remained hlhgh in Q4 2022, stress was lower than Q3.

*  Credit card debt and other loans/debt led as primary source of stress among those who are stressed with t

eir ablllty to make payments on debts.

*  Since Q3 2022, consumer concerns over ability to pay for other loans/debt (such as medical debt, monthly bills), second mortgages/HELOC, and school loans grew.

20%

0%

— Ability to Make Payments on Debts

General Population
—e—Stressed (Very/Somewhat)  =—e=Not Stressed (Not very/Not at all)
80% 73% 74% 72% 73% T4%
o .
67% 65% 639 |65%
60%
40%

.\.
32% 34% . 36% | 349,

26% 24% 26% 26% 250,

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q2 Q3|Q4
201020102011201120112011201220122012201220132013201320132014201420142014201520152015201520202022|2022

Note: Reporting periods shown reflect time periods when the question was asked in the National Housing Survey

Primary Source of Stress, by Type of

Debt*

Asked among respondents who said they were very/
somewhat stressed on their ability to make payments
General Population

Credit Card Debt that Q32022

you don't pay off Q42022 25%

First Home mortgage B 12

School Loans
N 129

Car Loans
B 10%

Back taxes
. 4%

Second mortgage or
HELOC B 1%

Other Loans/Debt N 20

L]
Don't have any debt B 7

1
Don't know VOL B

A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level

Q109: Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts?
Q109b: (Only asked of respondents who said they were very or somewhat stressed about their ability to make payments on their debts): Which type of debt is your primary source of stress

Q4 2022 National Housing Survey
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Research Methodology: Q4 2022

The National Housing Survey (NHS) was conducted each month from October to December 2022.

NHS Fielding

Beginning in June 2010, approximately 1,000 live (not
automated) telephone interviews with adult Americans (age 18
and older) via landline and cell phone were conducted for the
National Housing Survey in coordination with Fannie Mae.

General Population (GP)

The General Population data were among mortgage holders,
owners, and renters who make or share the financial decisions
made in their household.

The GP data presented in this study has been weighted to
make it reflective of the U.S. Census American Community
Survey demographic statistics in terms of gender, age,
race/ethnicity, income, education, housing tenure, and the
Centers for Disease Control (CDC) National Health Interview
Survey (NHIS) phone type statistics.

For the sample to accurately represent the U.S. population,
70% of calls are made to cell phones. The margin of error for the
total sampleis £3.1% at the 95% confidence level and larger for
sub-groups. Most of the data collection occurs during the first
two weeks of each month.

Q4 2022 Sample Size Margin of Error

General Population (GP), including: 3,004 +1.79%
Mortgage Holders 1,202 +2.83%
Owners 1,923 +2.23%
Renters 1,021 +3.07%

Q4 2022 National Housing Survey



Survey Collection Notes for Q4

PSB has partnered with ReconMR (our previous vendor partner Opinion Access has merged with ReconMR) to conduct some NHS interviews on our
behalf. PSB continues to process and analyze the data and complete all regular deliverables.

While ReconMR has call centers based in Florida and Texas, they also have a very extensive remote workforce that can conduct interviews from
their homes. This ensures our continued work on the NHS even if their call centers are forced to close or if a portion of the work force gets sick.

PSB trained all interviewers to ensure interviewing is consistent with PSB’s procedures. We also are monitoring interviews for quality control. This
minimized any noise in the data from using different interviewers. PSB also regularly reviews the results of the interviews as they are completed to

ensure everythingis fielding properly.

There are no changes in the sample composition, as PSB provided our vendor partners with the survey sample and dialing procedures.

Questionnaire Design Note:

* Respondents can volunteer a “don’t know” response on each question, which is why, in some cases, the total responses may not add up
to 100%.

Q4 2022 National Housing Survey



General Population (GP): Sample Sizes by Demographic Groups

Q4 2022 Sample Sample Size Margin of Error
By Income
<80% AMI 777 +3.52%
80%-120% AMI 417 +4.80%
120%+ AMI 987 +3.12%
By Race
White, non-Hispanic 1,777 +2.32%
Hispanic 575 +4.09%
Black, non-Hispanic 358 +5.18%
Asian, non-Hispanic 181 +7.28%
By Age
18-34 894 +3.28%
35-44 506 +4.36%
45-64 952 +3.18%
65+ 621 +3.93%

*AMI ratio status for NHS respondents is determined by matching zip code to AMI and using the mid point of a respondent’sincome category in Q142 as a proxy
forincome. Those who answer with “don’t know” for income or zip code, or where AMI data was not available for a zip code, were not able to be coded.

Q4 2022 National Housing Survey



Appendix: Aspirations of Homeownership




Consumers were more likely to say that owning is better than renting for ‘living within their budget’ in
2022 than in 2020.

__ Financial Benefits of Owning Rather Than Renting

Having the best
investment plan

Being better off
financially overall

Building up wealth

Saving for retirement

Having the best overall
tax situation

Living within your
budget

Making the best decision
given the current
economic climate

General

Populati

on

Q4 2020 87%
Q42022 89%

General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)

Homeowner Status

Homeowners (0)

Q42020
Q42022

92%R
92%R

93%R
94%R

93%R
92%R

929%R
92%R

80%R
86%R*

83%R
85%R

85%R
85%R

Renters (R)

Q4 2020 76%

I <o

I 730

I 30

I 5o

B 35

I 47%

Q42020 89%H
Q42022

86%
89%

89%"

89%

74%
76%

72%8B
T77%5*

75%"
73%

91%H

89%8:H

90%8:H

Race

Black American (B)

Q42020 85%
I 7
K
I ::0
I 750
I 550

I 650

Q4 2020 80%

I :00

I 51

I 5o

I 20

| KED

I 67

g32b: To achieve this, are you better off owning or better off renting?

O/R, W/B/H: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level
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Fewer younger consumers (18-34) said that owning is better than renting for saving for retirement in

comparison to Q4 2020.

Having the best Y PIN) 88%
investment plan JeL¥ly»] 89%
Being better off 83%

financially overall 84%

Building up wealth 81%

Having the best overall 66%
tax situation 68%
Living within your 51%
budget 53%

Making the best decision

given the current
economic climate

61%
53%

. . 0G0+
Saving for retirement 92%
82%

__ Financial Benefits of Owning Rather Than Renting
General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)

Age

Q4 2020 82%
Q4 2022 88%

92%
87%

89%

89%

72%
73%

66%"*
73%*

76%A+
65%

88%°

91%°

Q42020 90%8
I s
I s
I 7o
I 70
| Ry

I 7

Less Than 80% AMI (E)

Q42020
Q42022

81%
86%

7%
82%

75%
82%

81%
81%

66%
72%

56%

66%*

65%
61%

AMI

80%-120% AMI (F)

Q4 2020 90%:E
Q4 2022 90%

88%:¢E
92%:E

87%*E
949%E:*

929%:E
85%

75%:E
78%

67%E
68%

71%
73%E

120%¢+ AMI (G)

92%:E

929%:¢E

9209%EF

92%E

79%§E

75%E

78%¢E

g32b: To achieve this, are you better off owning or better off renting?

A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level

Q4 2022 National Housing Survey



Renters and Black consumers were significantly more likely in 2022 than 2020 to say that owning better

allows them to live in a place where they feel safe.

__ Top 5 Lifestyle Benefits of Owning Rather Than Renting

General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)

Homeowner Status

General
. Homeowners (0) Renters (R)
Population
Having control over
) 42020 ° 42020 R 42020 80%
what you do with Q 91% Q 98% Q o
your living space [afadss 94%* A, 98%"

Having a sense of 90% 1 96%R 80%
privacy and security 91% | 959%R
Having a good place .. ! 6304 819
raise your children 90% 93%F
Livingin a place |
839 ! 1%R 66%
family feel safe 88%" | 92%F
L 80% ! 85%R 71%
Living in a nicer home ° ° -
84% ' 89%R-+*

Q42020
Q42022

93%8
97%B:H*

93%H
93%

89%
92%

84%8
88%

82%
84%

Race

Q42020

Black American (B)

87%

90%

84%

72%

78%

Q42020 95%"

85%

89%

85%°"

82%

O/R, W/B/H: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

g32b: To achieve this, are you better off owning or better off renting?

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level
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Owning to “have control over what you do with your living space” grew as a key benefit,

particularly among consumers in lower income households (<80% AMI) and seniors (age 65+).

Having control over
what you do with
your living space

Having a sense of
privacy and security

Having a good place
for your family or to
raise your children

Livingin a place
where you and your
family feel safe

Living in a nicer
home

18-34 (A)

Q42020
Q42022

74%
76%

929%P
94%

92%
91%

90%
89%

83%
87%

__ Top 5 Lifestyle Benefits of Owning Rather Than Renting

General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)

Age
35-44 (B) 45-64 (C)

Q4 2020 95%° Q4 2020 949°
Q42022 96%P

90%

93%
87%
889%A*

Less Than 80% AMI (E)

Q42020
Q42022

85%
91%

85%
89%

86%
91%

7%
83%

75%
83%"

AMI

80%-120% AMI (F)

Q42020 96%*
Q42022 97%

92%
94%

949%E
91%

84%
87%

79%
9209%E:C

120%+ AMI (G)

96%:E

95%¢E

90%

87%E

84%:E

g32b: To achieve this, are you better off owning or better off renting?

A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level
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Consumers were more likely to say owning leads to less stress in 2022 than in 2020, especially renters
and Hispanic consumers.

__ Bottom 5 Lifestyle Benefits of Owning Rather Than Renting

General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)
Homeowner Status Race
General .
. Homeowners (0) Renters (R) Black American (B)
Population | !
1
| 1
1
Feeling engaged in [OZ¥IP 81% ! Q4 2020 888 Q4 2020 68% Q4 2020 81% Q4 2020 80% Q42020 82%
your community ReY®ly} 82% | Q42022 88%R Q42022 82%
i !
| |
... | |
| 1
Living in your 69% ! TT%R B s : 69% B - - 73%
preferred school : !
ictri 72% 79%R ! 71%
district 0 : ,
! |
| 1
| 1
! |
! 1
Having flexibility in 63% | T1%R - 48% : 60% - 70% - 66%
. . !
future decisions 69%"* : 78%R:* i 67%"
i i
i i
1
Livingina 64% 75%R - 42% 63% - 71% _ 75%W
convenient location 68% : 76%R : 68%
| |
! |
| |
1
. 56% 64%R - 40% ! 57% - 589% - 0
Having less stress ° i ° ’ ! ° ’ 53%
66%"* ! 69%R | 63%*
! |
O/R, W/B/H: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter
g32b: To achieve this, are you better off owning or better off renting? + Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level Q4 2022 National Housing Survey



Young consumers (18-34) were less convinced than older consumers (35+) that owning will better

enable them to live in a convenient location.
__ Bottom 5 Lifestyle Benefits of Owning Rather Than Renting

General Population, Q4 2022 vs. Q4 2020 (latest reporting period with available data)
Age AMI
1
18-34 (A) 35-44 (B) 45-64 (C) Less Than 80% AMI (E) 80%-120% AMI (F) 120%+ AMI (G)
1
1
i
1
Feeling engaged in [aRAY 78%  OZPIPLY 81%  [OZ¥IvL) 85%° : Q42020 78% Q4 2020 85% 84%
1
your community 2Pk 81% ROLVIy¥; 78% ! Q42022 79% Q4 2022 6%
1
1
1
|
1
. e . !
Living in your 65% 5% [ 71% ! 67% 69% 72%
preferred school ca0) o ! 6790 ”
. . (\ (V] 1 (\ 71%
district :
1
i
|
1
Having flexibility in 50% 62% - 71%* | 61% 64% 61%
1
future decisions 58% 66% 68% 62%
1
1
1
1
1
i
Livingina 54% 61% - 69%* 61% 64% 67%
convenient location 53% 68%A i T1%F* 57%
i
1
1
|
1
. 47% 0% 61%"B | 53% 59% 57%
Having less stress |
61%* 70%* ! 66%* 75%°¢*
1
A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter
g32b: To achieve this, are you better off owning or better off renting? + Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level Q4 2022 National Housing Survey



While most believe owning leads to many financial benefits, having the best
investment plan and to be better off financially led as key benefits.

Financial Benefits of Owning a Home

To achieve... are you better off owning or better off renting?
* Owning * Same/neither
* Renting * Don’t know

Showing % “Owning”

—&— Having the best investment plan

—&— Building up wealth

—&— Saving for retirement

—o— Being better off financially overall

—&— Making the best decision given the current economic climate
—&— Having the best overall tax situation

—&— Living within your budget

%
87% 87% 86%  87% 85% 88
84% 85% 82%  84% 820}’ 87% 87% 87% 89%
85% 81% 82% 81%  81% 82°/: 84% 86% 85% 88%
81% - —o 0 83% $ 550 $ 859
80% 81% 80% 73% 85%
79% 80% 81% o 80% 81% 74% o & 76%
72% 13— 3 $719% 2% ¢ 729 $ 71%
66% }/720/° 73% *67% 69% ¢ 66% 69%
61% 73% 73% 72% 70% 66%
68% 68% 70% 69%
65% 65% 66% ©4% °
60%
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q4 Q4 Q4 Q4 Q4
2012 2012 2012 2012 2013 2013 2013 2013 2014 2014 2014 2015 2016 2018 2019 2020 2022

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level

Q4 2022 National Housing Survey



While “having control over what you do with your living space” continued to lead as a
key benefit of owning, “having less stress’ as a benefit is at a survey high.

Lifestyle Benefits of Owning a Home

To achieve... are you better off owning or better off renting?
* Owning * Same/neither
* Renting » Don’t know

Showing % “Owning”

——o— Having control over what you do with your living space —&—Having a sense of privacy and security
—o—Having a good place for your family or to raise your children Living in a place where you and your family feel safe
—&—Living in a nicer home —o— Feeling engaged in your community
—&—Living in your preferred school district —&— Having flexibility in future decisions
—o—Living in a convenient location —&—Having less stress
91% 93%
249% 93% 89% 89%
o 90% 87% 88% 93% 91%
0 94%*
92% 87% 88% 809 92% 890 90% 902/0 91%
89% * 0 ¢38% 0/° 88% 89% ‘ 90%
ettt ¢t oo 8 ’ ¢ aso
‘ 4%
3 =3 ®519% $ & 30 $ 81% 82%
80% 53% 82% 79% +80% 79% 79% 80% 2%

0 73% 72% & 69% 69%*
ggo//?, Mw%‘ﬂ% :650/3 30 * 66% ® 64% 68%
61% 82 72% *61% o : caok & 63% 66%*

0,
0% 53% 66% 63% 56% 66% 60% 56%

%
62% 59% 54% 53%
53% 52% 54% °
@ @ @ Q@ Q@ @ Q@ Q@ Q Q@ Q Q4 Q4 Q4 Q4 Q4 Q4
2012 2012 2012 2012 2013 2013 2013 2013 2014 2014 2014 2015 2016 2018 2019 2020 2022

+ Denotes a statistically significant change compared with Q4 2022/Q4 2020 at 95% confidence level Q4 2022 National Housing Survey .i



Important Factors in “The Good Life”

Owning a Home

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Owning a home
Asked of all respondents

GP Sample

N=

Very important

Somewhat important
Not too important

Not at all important

Don’t know

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

59% 63%R 49% 55%*A T2%WA 67%WA 39% 55% 51% 61%©8 66%A8 59% 60% 56%
29% 28% 31% 329%HB 20% 18% 39%H.8 30%P 389%¢.P 27% 23% 27% 31% 31%
8% 6% 12%0° 8% 4% 10%" 17%" 12%C.P 9%?P T7%P 4% 9% 7% 9%
4% 2% 7%0 3% 4% 4% 5% 3% 2% 4% 6%8 5%% 2% 3%
1% 1% 1% 1% 1% 1% 0% 1% 1% % 2%¢ 1% 0% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Living in a Location | Like

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Living in a location | like
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 72% 72% 72% 73% 72% 68% 66% 65% 64% 771%™ 78%*B 74% 81%° 68%
Somewhat important 23% 24% 20% 23% 17% 24% 34% 26% 27% 21% 18% 21% 16% 30%5F
Not too important 3% 2% 5%° 3% 4% 5% 0% 59%P 8P 1% 1% 4% 3% 2%
Not at all important 1% 1% 2% 1% 2% 3% 0% 2% 1% Y% 2% 1% % %
Don’t know 1% 1% 1% Y% 50":B Y% 0% 3% 1% 1% Y% % 0% %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Being in Good Health

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Being in good health
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 92% 92% 93% 939" 95%° 84% 97% 93% 93% 92% 92% 92% 96% 92%
Somewhat important 6% 6% 5% % 3% 9%" 0% 4% 7% 8% 4% 7% 4% 6%
Not too important % % 1% % 0% 0% 3% 1% % % 1% % 0% %
Not at all important 1% 1% 1% % 2% 496" 0% 2% 0% 1% 1% % 0% 2%
Don’t know % 1% % % % 3%" 0% % 0% % 29%° 0% 0% %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Having a Strong Religious Faith or Spirituality

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having a strong religious faith or spirituality
Asked of about half of respondents, randomly

OWNER STATUS RACE

GP Sample HOMEOWNER| RENTER WHITE HISPANIC BLACK ASIAN 18-34 35-44 45-64 65+ <80% AMI 800/;’\';?0% >120% AMI
(0) (R) (w) (H) ) (R) (R) (B) (c) (D) (E) (F) (G)

Very important 55% 56% 51% 52%" 60%"  82%"“MA  18% 42% 52% 61%" 65%"™° 62%° 54% 49%
Somewhat important 22% 21% 24% 249%"° 19%° 9% 38%"P 25% 22% 21% 20% 18% 21% 28%"*
Not too important 10% 9% 12% 9% 10% 6% 19% 14%P 11%P 8% 5% 9% 8% 10%
Not at all important 12% 12% 12% 13%° 8% 3% 21%" 16%“P 14%P 9% 7% 10% 16% 12%
Don’t know 2% 2% 2% 2% 3% 0% 3% 3% 1% 1% 3% 1% 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Being Financially Secure

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Being financially secure
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 83% 82% 87% 82% 83% 84% 98%" 86% 85% 82% 81% 83% 85% 84%
Somewhat important 15% 17% 12% 18%" 13% 14% 1% 12% 14% 17% 17% 15% 15% 14%
Not too important % 1% % % 1% .% .% 1% % % % 1% 0% 1%
Not at all important 1% .% 1% % % 1% 0% 0% 1% % 1% 1% 0% 1%
Don’t know % 1% % 0% 2%" 0% 0% 1% 0% 0% % % 0% 0%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Having an Interesting Job

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having an interesting job
Asked of about half of respondents, randomly

OWNER STATUS RACE
GP Sample

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (6)

(F)

Very important 49% 46% 55%° 43% 73%VBA  45% 40% 53% 44% 48% 50% 53% 43% 45%
Somewhat important 32% 35%" 27% 35%" 17% 31%" 45%" 30%” 42%" 37%° 19% 25% 42%F 38%"
Not too important 9% 8% 10% 10%" 4% 11%" 8% 11% 8% 7% 8% 9% 9% 9%
Not at all important 9% 9% 7% 10% 5% 11% 6% 6% 6% % 18%™BC 10% 5% 8%
Don’t know 1% 1% 1% 1% 1% 2% 0% % 0% 1% 50™B:C 3% 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Having a Good Work Life Balance

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having a Good Work Life Balance
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 76% 74% 79% 73% 86%" 78% 64% 76%°  86%™P  78%° 63% 76% 78% 76%
Somewhat important 16% 17% 14% 19%"8 11% 8% 28%"8 17% 12% 17% 15% 14% 18% 16%
Not too important 3% 2% 3% 3% 1% 7%"H 0% 3% 2% 2% 4% 2% 2% 4%
Not at all important 3% 3% 2% 4%" 0% 1% 8%" 2% 0% 2% 8%™B:C 4% 1% 3%
Don’t know 3% 4% 2% 3% 2% 6% 0% 1% 0% 1% 109%*B< 4%° 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

Q4 2022 National Housing Survey



Important Factors in “The Good Life”
Having a Happy Marriage or Romantic Relationship

Asked of about half of respondents, randomly

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having a happy marriage or romantic relationship

GP Sample

N=

Very important
Somewhat important
Not too important
Not at all important

Don’t know

OWNER STATUS

1488 977

68%

18%

6%

6%

2%

73%R
15%
5%
6%

2%

RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

58% 71%° 68%° 54% 55%
23%° 15% 22% 20% 31%
10%° 5% 4% 16%":H 10%

6% 6% 5% 6% 3%

4% 3% 1% 4% 0%

56%
279%%P
10%°©
6%

2%

71%"
14%
6%
4%

4%

74%"
17%°
4%
4%

1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

73%"
9%
5%
9%°

49°

65% 2%
19% 15%
6% 5%
7% 6%
2%° 2%

Q4 2022 National Housing Survey

72%
17%
8%
3%

%



Important Factors in “The Good Life”
Having Children

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having children
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 51% 57%" 40% 54%" 50% 51% 32% 39% 53%" 55%" 61%" 51% 46% 51%
Somewhat important 22% 18% 29% 18% 28%" 18% 40%"8  28%°P 22% 19% 16% 21% 23% 23%
Not too important 12% 10% 15% 11% 8% 12% 26%"H 17%P 12% 10% 6% 11% 12% 11%
Not at all important 13% 14% 12% 13% 13% 18% 2% 14% 12% 14% 13% 13% 15% 13%
Don’t know 2% 2% 4% 3% 1% 1% 0% 3% 1% 3% 4% 3% 3% 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Important Factors in “The Good Life”

Having Good Friends

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Having good friends

Asked of about half of respondents, randomly

GP Sample

OWNER STATUS

RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very important 64%
Somewhat important 26%
Not too important 6%
Not at all important 3%
Don’t know 1%

65%

26%

5%

3%

1%

63%

25%

8%

3%

2%

69%"
24%
4%
2%

1%

51%
31%

10%"
4%

490"

60% 67% 67%" 52% 65%" 69%" 64% 72% 66%
22% 29% 21%  38% Y 24% 22% 26% 21% 24%
129%" 0% 6% 5% 6% 5% 7% 4% 5%
6%" 4% 4% 3% 4% 2% 2% 3% 3%
% 0% 2% 2% % 1% 1% % 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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Important Factors in “The Good Life”
Owning Really Nice Things (Cars, Electronics, Jewelry, Clothing)

When you think of what you consider "the good life" - the life you'd like to have - how important are each of the following? : Owning really nice things (cars, electronics, jewelry, clothing)
Asked of about half of respondents, randomly

GP Samp[e HOMEOWNER RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI e /Zh]/.ITO% >120% AMI
(o) (R) (w) (H) (B) (R) (B) (c) (D) (3] (F) (<))

e s | oon | s | oena | ase s | s e ase | ase | oer | ame | oor [ osis

Very important 9% 8% 12% 5% 22%" 16%" 4% 12% 9% 8% 8% 8% 10% 9%
Somewhat important 26% 28% 24% 28% 20% 32%"" 24% 21% 23% 29% 33%™8 26% 27% 29%
Not too important 39% 37% 42% 39% 36% 37% 52% 41% 45%P 37% 33% 43% 43% 37%
Not at all important 24% 26% 20% 28%"° 20% 14% 19% 24% 23% 25% 24% 21% 19% 25%
Don’t know 1% 1% 1% 1% 3% 1% 0% 2% 1% % 2%° 2% 2% %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Owning vs. Renting to achieve “Being Better Off Financially Overall”

To achieve this, are you better off owning or better off renting? : Being better off financially overall
Asked of about four in seven respondents, randomly

OWNER STATUS RACE

GP Sample

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 88% 949%R 75% 89%" 88%" 85% 70% 84% 92% 89%
Renting 9% 2% 21%° 7% 9% 11% 25%"H 13%° 7% 8%
Same/neither 1% 1% 1% 1% % 3% 0% 1% % 1%
Don’t know 2% 2% 3% 2% 2% 1% 5% 2% 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

87%
6%
2%

6%

82% 92%"* 90%"
15%"¢ 5% 7%

1% % 1%

3% 3% 1%
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Owning vs. Renting to achieve “Having the Best Investment Plan”

To achieve this, are you better off owning or better off renting? : Having the best investment plan
Asked of about four in seven respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 89% 92%" 81% 91%" 84% 89% 81% 89% 88% 929%° 85% 86% 90% 91%"F
Renting 6% 2% 14%° 4% 7% 7% 11% 6% 5% 4% 7% 9% 5% 4%
Same/neither 2% 2% 1% 1% 2% 3% 7%" 2% 4% 2% 1% 1% 1% 3%
Don’t know 4% 4% 4% 3% 7% 2% 1% 4% 3% 2% 7%" 4% 5% 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
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Owning vs. Renting to achieve “Having the Best Overall Tax Situation”

To achieve this, are you better off owning or better off renting? : Having the best overall tax situation
Asked of about four in seven respondents, randomly

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

GP Sample

Owning 76% 86%" 58% 76% 7% 79% 74% 68% 73% 83%"™® 80%" 72% 78% 84%F
Renting 16% 8% 31%° 18% 13% 13% 21% 23%P 19%° 11% 13% 23%"° 13% 12%
Same/neither 2% 2% 2% 2% 1% 4% 0% 1% 2% 2% 2% % 1% 2%
Don’t know 6% 4% 9%° 5% 9% 4% 4% 7% 6% 4% 5% 5% 8%° 3%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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Owning vs. Renting to achieve “Building Up Wealth”

To achieve this, are you better off owning or better off renting? : Building up wealth
Asked of about four in seven respondents, randomly

GP Sample

N=
Owning
Renting
Same/neither

Don’t know

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

85%

10%

1%

3%

920
4%
1%

2%

73% 89%"? 80% 81% 7% 81% 89%

23%° 7% 15%" 15%" 19%" 16%¢ 9%
1% 1% % 3% 3% 1% %

3% 2% 4% 2% 1% 2% 2%

90%*P
7%
1%

2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

83%
10%
3%°

4%

82% 949%"* 90%"
14%"° 3% 8%

1% 1% 1%

4% 2% 1%
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Owning vs. Renting to achieve “Saving for Retirement”

To achieve this, are you better off owning or better off renting? : Saving for retirement
Asked of about four in seven respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 85% 92%" 70% 90%"BA 829" 80%" 57% 82% 89% 87%P 81% 81% 85% 89%"*
Renting 10% 4% 21%° 6% 119%" 12%"  32%""E  13% 8% 8% 10% 13% 10% 9%
Same/neither 2% 2% 3% 2% 3% 5% 5% 3% 2% 2% 3% 3% 3% 1%
Don’t know 3% 2% 6%° 3% 5% 3% 6% 3% 2% 3% 6%5¢ 3%° 2% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
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Owning vs. Renting to achieve “Living Within Your Budget”

To achieve this, are you better off owning or better off renting? : Living within your budget
Asked of about four in seven respondents, randomly

GP Samp[e HOMEOWNER RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 800/;:;:0% >120% AMI
(o) (R) (w) (H) (B) (R) (B) (c) (D) (3] (F) ((9)

Owning 71% 85%" 47% 7% 70%" 66%" 36% 53% 73%" 83%"™® 80%" 66% 68% 76%"
Renting 24% 10% 49%° 18% 24% 28%"  60%"VME  4106%CP  220,%P 13% 13% 31%° 31%° 20%
Same/neither 2% 3% 2% 2% Y% 6%" 3% 2% 4% 2% 2% 2% 1% 2%
Don’t know 3% 3% 2% 2% 6%""® % % 3% 1% 2% 4%° 2% % 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
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Owning vs. Renting to achieve “Making the Best Decision Given the Current Economic Climate”

To achieve this, are you better off owning or better off renting? : Making the best decision given the current economic climate
Asked of about four in seven respondents, randomly

OWNER STATUS RACE

GP Sample

HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI T
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F)

80%-120%

>120% AMI
(6)

Owning

69% 85%" 43% 73%" 66%" 74%" 36% 53% 65% 80%™® 79t
Renting 26% 11% 52%° 23% 27% 24%  64%""B  41%°P  31%%P 17% 15%
Same/neither 1% 1% 2% 2% 2% 1% 0% 2% 1% 1% 2%
Don’t know 3% 3% 3% 3% 5% 1% 0% 3% 3% 2% 4%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

61% 73%F T7%F
35%"° 23% 20%
1% 2% 1%
2% 1% 2%
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Owning vs. Renting to achieve “Living in a Convenient Location”

To achieve this, are you better off owning or better off renting? : Living in a convenient location
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 68% 76%" 56% 68% 77%" 66% 50% 53% 68%" 76%" 80%"® 71%" 57% 69%"
Renting 26% 17% 41%° 25% 18% 29% 50%""  43%BCP 250" 18% 13% 25% 35% 26%
Same/neither 4% 5% 1% 5% 1% 3% 0% 2% 6% 5% 4% 2% 6% 3%
Don’t know 2% 2% 1% 2% 4% 2% 0% 1% 1% 2% 4% 2% 2% 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
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Owning vs. Renting to achieve “Having a Good Place for Your Family or to Raise Your Children”

To achieve this, are you better off owning or better off renting? : Having a good place for your family or to raise your children
Asked of about half of respondents, randomly

OWNER STATUS RACE

GRS HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI sowmfo% >120% AMI
(0) (R) (w) (H) (B) (A) (B) (€ (D) (E) (F) (G)

Owning 90% 93%" 84% 92% 92% 85% 92% 89% 93% 90% 90% 91% 91% 91%
Renting 4% 1% 8%° 3% 4% 7%" 5% 5% 3% 3% 4% 4% 2% 3%
Same/neither 4% 4% 4% 5%"! 1% 5%"! 3% 3% 3% 5% 3% 3% 5% 4%
Don’t know 2% 1% 4%° 1% 3% 2% 0% 2% 1% 2% 3% 2% 2% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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Owning vs. Renting to achieve “Feeling Engaged in Your Community”

To achieve this, are you better off owning or better off renting? : Feeling engaged in your community

Asked of about half of respondents, randomly

GP Sample

N=

Owning
Renting
Same/neither

Don’t know

82%

9%

7%

3%

OWNER STATUS

88%"
3%
7%

3%

69%
21%°
7%

3%

82%

6%

9%

3%

86%

9%

3%

2%

RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

81% 70% 81% 78% 869%,5°
10%  30%""%  11%° 9% 5%
7% 1% 5% 11% 6%
2% 0% 3% 1% 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

79% 79% 76% 87%"F
9% 12%"¢ 5% 7%
8% 6% 13%"° 5%
5% 3% 6%° 1%
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Owning vs. Renting to achieve “Living in a Place Where You and Your Family Feel Safe”

To achieve this, are you better off owning or better off renting? : Living in a place where you and your family feel safe
Asked of about half of respondents, randomly

GP Sample

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 88%
Renting 6%
Same/neither 5%
Don’t know 2%

92%" 79% 88% 90% 88% 74% 87% 87% 89%
1% 13%° 5% 4% 5% 15% 5% 4% 7%
4% 7% 5% 3% 6% 10% 5% 9%° 3%
2% 1% 2% 3% 1% 1% 3% .% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

86% 83% 87% 94%5F
7% 11%° 6% 2%
4% 4% 6% 2%

49%°¢ 2% 1% 1%
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Owning vs. Renting to achieve “Having Control Over What You Do With Your Living Space”

To achieve this, are you better off owning or better off renting? : Having control over what you do with your living space
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 94% 98%° 87% 97%"? 91% 89% 91% 94% 96%" 95%° 90% 91% 97% 97%"
Renting 5% 1% 11%R 2% 7%" 8%" 9% 5% 3% 3% 8%° 8%"© 1% 2%
Same/neither 1% 1% 1% 1% % 1% 0% 0% 1% 1% 1% % 1% 1%
Don’t know 1% % 2% 1% 2% 1% 0% 1% 0% 1% 2% 1% 1% %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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Owning vs. Renting to achieve “Having a Sense of Privacy and Security”

To achieve this, are you better off owning or better off renting? : Having a sense of privacy and security
Asked of about half of respondents, randomly

GP Sample

N=

Owning
Renting
Same/neither

Don’t know

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

91% 95%" 85% 93% 91% 90% 85% 91% 90% 93% 90% 89% 94% 93%
5% 1% 129%° 4% 5% 7% 129%" 6% 7% 3% 6%" 9% 3% 5%
3% 3% 2% 3% 1% 3% 3% 1% 3% 3% 3% 2% 3% 2%
1% 1% 1% % 3%" % 0% 1% 0% 1% 2% 1% 0% %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

Q4 2022 National Housing Survey



Owning vs. Renting to achieve “Having Flexibility in Future Decisions”

To achieve this, are you better off owning or better off renting? : Having flexibility in future decisions
Asked of about half of respondents, randomly

GP Sample

N=

Owning
Renting
Same/neither

Don’t know

69%

27%

2%

2%

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

78%R 54% 67% 7% 76%" 46% 58% 66% 75%™®  80%™°
19% 449%° 30%" 17% 20%  53%""B  39%P  349,%P 21%° 15%
2% 1% 2% Y% 4% 0% 1% 0% 3%® 3%®
2% 1% 1% 5%" % 1% 2% 1% 1% 3%°

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

68% 62% 74%"
29% 33% 25%
2% 4% 1%
1% 1% 1%
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Owning vs. Renting to achieve “Living in a Nicer Home”

To achieve this, are you better off owning or better off renting? : Living in a nicer home
Asked of about half of respondents, randomly

GP Sample

N=
Owning
Renting
Same/neither

Don’t know

84%

11%

3%

2%

OWNER STATUS RACE

0/p- 0,
HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <goveam | %0 /Z;Ifo % 1 51200 Ami
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

899%"
6%
3%

2%

74% 84% 91%"BA  81% 72% 76% 88%"

21%° 11% 7% 13% 24%"  220%%P 9%
3% 3% 2% 3% 4% 1% 3%
2% 2% 1% 3% 0% 1% 1%

90%"™P
6%
3%

2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year

82% 83% 9296 84%
10%° 13%F 5% 12%
4% 3% 2% 2%
5958 1% 1% 2%
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Owning vs. Renting to achieve “Living in Your Preferred School District”

To achieve this, are you better off owning or better off renting? : Living in your preferred school district
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 72% 79%R 59% 71% 76% 70% 76% 64% 77%" 77%" 74%" 67% 71% 78%F
Renting 17% 10% 29%° 16% 16% 22% 23% 27%5P 13% 13% 11% 23%° 16% 14%
Same/neither 6% 7% 5% 8% 3% 6% 1% 4% 7% 6% 8% 6% 9% 5%
Don’t know 5% 4% 7% 5% 5% 2% 0% 5% 3% 4% 6% 4% 4% 4%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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Owning vs. Renting to achieve “Having less stress”

To achieve this, are you better off owning or better off renting? : Having less stress
Asked of about half of respondents, randomly

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Owning 66% 69%" 60% 63% 69% 71% 66% 61% 70% 65% 70% 66% 75%° 62%
Renting 30% 26% 36%° 32% 25% 25% 34% 35%° 28% 31%° 22% 29% 24% 35%
Same/neither 2% 3% 2% 3% 2% 3% 0% 1% 2% 3% 3% 3% % 1%
Don’t know 2% 2% 2% 2% 4% 1% 0% 2% % 1% 5%5¢ 2% 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
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Buying a Home as an Investment

Buying a home : Do you think this investment is...
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

zz‘;ee:]rg’aﬁ“me”t i et i 56% 62%F 46% 56%*  58%"  63%" 38% 48% 520 683%™ 60%™  50% 60%E  599%E
Safe investment with very little 0 0 0 o/ H,B 0 0 0 0 0,.C.D 0 0 0 0 0

potential 14% 14% 13% 16% 10% 8% 18% 13% 19% 12% 13% 13% 10% 16%
E:)Stkeyn't?;’le“me”t s ey s 10% 8% 13%° 10% 10% 10% 6% 9% 11% 9% 10% 12%F 7% 9%
Estkeyn't?;’le“me”t itdn el eie i 17% 14% 249%° 15% 17% 16%  38%WMHB  2706BC0 16040 14% 11% 21%° 21%° 14%
Don’t know 3% 3% 4% 3% 5% 4% % 3% 1% 3% 69%™BC 4% 2% 2%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
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Buying Stocks as an Investment

Buying stocks : Do you think this investment is...
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Safe investment with a lot of

ootential 12% 11% 14% 9% 18%" 18%" 14% 15%" 10% 11% 10% 12% 10% 10%
FS) 2’;‘2 r']:;’aeftme”t with very little 7% 6% 9% 7% 7% 9% 5% 7% 5% 7% 8% 8% 6% 7%
K.y v e ey ety 6 30% 319N 26% 320684 27% 24% 17% 22% 350" 30%"  35%MC 30% 32% 28%
potential

Estkeyn't?;’le“me”t itdn el eie i 43% 44% 42% 44% 39% 43% 55% 5096° 43%° 449%° 33% 40% 45% 509
Don’t know 8% 7% 10% 8% 9% 6% 10% 6% 7% 7% 139%7B¢ 10%° 7% 4%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
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Buying Government or Corporate Bonds as an Investment

Buying government or corporate bonds : Do you think this investment is...
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Safe investment with a lot of

SiiEl 15% 16% 15% 13% 18%"  25%" 18% 13% 14% 16% 19%" 15% 12% 13%
rsjzieer':;;’aﬁ“me”t with very little 33% 36%" 29%  38%™®  20% 21%  45%™%  36%° 33% 36%° 27% 23% 3506°  44%°F
Risky investment with very little 0 0 0 0 o o o . o o 0 0.6 0 0
potential 27% 26% 28% 28% 28% 24% 21% 27% 29% 27% 25% 31% 30% 25%
Elftkeynlt?: le stment with a lot of 10% 9% 12% 9% 15%Y  13% % 11% 10% 9% 11% 13% 8% 10%
Don’t know 14% 13% 16% 12% 209%"® 11% 10% 13% 14% 12% 18%° 17%° 14%° 8%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Buying a Mutual Fund as an Investment

Investing in a Mutual Fund : Do you think this investment is...
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Safe investment with a lot of

Poonial 23% 24% 22% 22% 26% 320pA 13% 23% 22% 24% 23% 22% 20% 24%
rsjzieer';;’aﬁ“me”t with very little 26% 26% 26% 279%" 19% 23%  429%"HEB 29040 30%° 24% 21% 20% 299%E 32%E
E:)Stkeyn't?;’le“me”t s ey s 22% 22% 22% 22% 23% 18% 18% 19% 18% 2598 25058 280"C 19% 19%
Risky investment with a lot of 0 0 0 0 0 0 oW 0 0 0 0 0 o E 0

potential 14% 14% 14% 12% 14% 17% 25% 14% 16% 14% 13% 13% 19% 14%
Don’t know 15% 15% 16% 17%5A 17%54A 10% 2% 16% 14% 13% 19%° 18%° 12% 11%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Putting Money Into a Savings or Money Market Account as an Investment

Putting money into a savings or money market account : Do you think this investment is...
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Safe investment with a lot of

SiiEl 29% 25% 35%° 24% 419%%A  3995WA 17% 34%%P 28% 27% 27% 35%° 30%° 22%
rsjzieer':;;’aﬁ“me”t R e e 46%  49%%  39%  53%M  27% 34% 619%™ 45%  50%°  47%°  41% 34%  46%F  58%F
E;Stkeyn't?;'le stment with very little 12%  13% 1%  13%  12%  11% % 0%  11%  13%  14%  14%  11%  11%
Risky investment with a lot of 7% 6% 9% 6% 10%" 129V 8% 8% 7% 8% 2% 10%° 204 -
potential

Don’t know 6% 6% 7% 5% 10%"? 4% 7% 4% 4% 6% 129%%8¢ 7%° 6% 4%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Appendix: Household Debt




Renters had significantly more concerns than mortgage holders with ability to pay for medical care,
food, home utilities, and rent.
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—— Concern over Ability to Pay for Common Household Expenditures, by Homeowner Status

Percent who are concerned about their ability to pay for each household expenditure in the next 12 months
By Homeownership Status
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40%M,0,"
34%" 34%"

32%" 26%
31%" 24%
22%
Home Utilities
30%°
30%M:° A
° 27% 25%M
—
20% 24% 20%M
19%
15%
Q22022 Q32022 Q4 2022

Mortgage Holders (M) Outright Owners (0) Renters (R)

Food
o A
3206M:0 36% o
N) ’
m 0
22% 22% 31%" 20%
19%
Mortgage/Rent
37%M 38%M
o NOM
23%"
17% N/o
k
Q2 2022 Q32022 Q4 2022

A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level, * Denotes a statistically significant change compared with Q4 2022/Q2 2022

M/O/R: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q508: Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply.

Q4 2022 National Housing Survey



While Hispanic consumers had significantly less concerns about their ability to pay for mortgage/rent
compared to Q3 2022, they still had significantly more concerns than White consumers.

— Concern over Ability to Pay for Common Household Expenditures, by Race
Percent who are concerned about their ability to pay for each household expenditure in the next 12 months m Black (B) Hispanic (H)
By Race
Medical Care Gas Food
60%
390,W:B 40%5" 419%"-8" 40%W-8:"
40% 30%® 31%% ° 30%W
.%:N 34%" 28% ’ 0,
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Q22022 Q32022 Q4 2022 Q22022 Q32022 Q4 2022 Q22022 Q32022 Q4 2022
A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level, * Denotes a statistically significant change compared with Q4 2022/Q2 2022

W/B/H: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter
Q508: Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply. Q4 2022 National Housing Survey



Younger consumers (18-34) had significantly greater concerns with their ability to pay for

mortgage/rent in the next 12 months than older consumers (age 45+).
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— Concern over Ability to Pay for Common Household Expenditures, by Age Group
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A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level, * Denotes a statistically significant change compared with Q4 2022/Q2 2022

A/B/C/D: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q508: Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply.

Q4 2022 National Housing Survey




Consumers in lower income households (less than 80% of AMI) had significantly more concerns than
other groups with their ability to pay for their mortgage/rent and most other expenses.

— Concern over Ability to Pay for Common Household Expenditures, by AMI Group

g;rj;r;t who are concerned about their ability to pay for each household expenditure in the next 12 months Less Than 80% AMI (E) 80%-120% AMI (F) 120%+ AMI (G)

Medical Care Gas Food
60%
37066" 44%5:" 3996 42956
40% 34%° 33%¢ 37%"° ¢ 36%’ 37%F¢ 36%FC P 36%F¢
3306" @ 37%°" @ —o — 33%5" —
oG
26%¢
20% 24% 19% 21%¢S
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60%
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40% 31%6 30%°¢ 339, F:6 349F:6 31046 320476 35%
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20% 21% 23%5 \ 21%°C @=— \
15% 16%

0%

Q22022 Q32022 Q42022 Q22022 Q32022 Q42022 Q22022 Q32022 Q42022

A Denotes a statistically significant change compared with Q4 2022/Q3 2022 at 95% confidence level, * Denotes a statistically significant change compared with Q4 2022/Q2 2022

E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q508: Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply. Q4 2022 National Housing Survey



Renters continued to express higher concern about paying off debt compared to homeowners, with
stress levels remaining high over the past two quarters.
* Both renters and mortgage holders consider unpaid credit card debt as a leading source of stress.

Ability to Make Payments on Debts

[ Showing “Very stressed” + ”Somewhat stressed” in ability to make payments on debts

General Population by Owner Status —e—Mortgage Holders —e—Qutright Owners —e—Renters
60%
47% (46% )
40% 39% o Ce=—0
40% 1% R
% *
32% R 3% | 300
20% 28% 29% 24% 24% ¢ o——dg
W ®  21% | 21%
L 15% 13% 13% 14% 13%
0%
QB Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q2 Q3| Q4
2010 2010 2011 2011 2011 2011 2012 2012 2012 2012 2013 2013 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2020 2022|2022
Note: Reporting periods shown reflect time periods when the question was asked in the National Housing Survey
__ Primary Source of Stress, by Type of Debt
Asked among respondents who said they were very/somewhat stressed about their ability to make payments on their debts Q42022
By Owner Status .
30% 32%°F

26%M

210 23% 23%M

13%M 14%M

Credit Card Debt First Home School Loans Car Loans Back taxes Second mortgage OtherLoans/Debt  Don't have any Don't know VOL
that you don't pay Mortgage or home equity line debt
off every month of credit

M/O/R: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q109: Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts? . .
Q109b: Which type of debt is your primary source of stress? Q4 2022 National Housing Survey



Both Black and Hispanic consumers felt less stress about their ability to pay off debt as compared
to Q3 2022. White consumers had significantly more stress with their first home mortgage than Black.

— Ability to make Payments on Debts

Showing “Very stressed” + “Somewhat stressed” in ability to make payments on debts
General Population by Race
—e—\\/hite —e—Black American —e—Hispanic
60%
45% e
0, (1]
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Note: Reporting periods shown reflect time periods when the question was asked in the National Housing Survey

— Primary Source of Stress, by Type of Debt
Asked among respondents who said they were very/somewhat stressed about their ability to make payments on their debts Q42022
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off every month
W/B/H: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q4 2022 National Housing Survey

Q109: Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts?

Q109b: Which type of debt is your primary source of stress?



Consumers aged 35-44 express more stress about their ability to make debt payments than younger
consumers (18-34) for the first time since Q2 2015.

— Ability to make Payments on Debts

Showing “Very stressed” + "Somewhat stressed” in ability to make payments on debts
General Population by Age

——18-34 ——35-44 45-64 65+
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Note: Reporting periods shown reflect time periods when the question was asked in the National Housing Survey

— Primary Source of Stress, by Type of Debt

Asked among respondents who said they were very/somewhat stressed about their ability to make payments on their debts Q42022
By Age
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1% 4%
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that you don't pay mortgage or home equity line debt

off every month of credit

A/B/C/D: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q109: Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts? . .
Q109b: Which type of debt is your primary source of stress? Q4 2022 National Housing Survey



Consumers earning less than 80% of AMI reported high levels of stress (nearly 50%) about their ability
to make payments on their debts, hitting a new quarterly survey high for the second quarter in a row.

— Stressed in Ability to make Payments on Debts

Showing “Very stressed” + "Somewhat stressed” in ability to make payments on debts
General Population by AMI Group (where available)
——<80% AMI —o—80%-120% AMI >120% AMI

60%
43% | 48%

32% 35% 0 40% ’
40% 27% 32% 0 34%
29% 27% [ )
- ° ° ~— -
24%
20% -
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2010 2010 2011 2011 2011 2011 2012 2012 2012 2012 2013 2013 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2020 2022|2022
Note: Reporting periods shown reflect time periods when the question was asked in the National Housing Survey Note: AMI breakdowns are not available before Q3 2012

~ Primary Source of Stress, by Type of Debt

Asked among respondents who said they were very/somewhat stressed about their ability to make payments on their debts Q4 2022
28% 28%5
22% a0t 22%6
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4% 0% 4% 3% 0%

Credit Card Debt First Home School Loans Car Loans Back taxes Second mortgage OtherLoans/Debt  Don't have any Don't know VOL
that you don't pay mortgage or home equity line debt

off every month of credit

E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the quarter

Q109: Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts? . .
Q109b: Which type of debt is your primary source of stress? Q4 2022 National Housing Survey



Concern About Ability to Pay Bills This Month

How concerned are you about your ability to pay your bills this month?
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very concerned 11% 7% 18%° 8% 14%" 20%" 12% 10% 11% 12% 11% 17%"¢ 9% 6%
Somewhat concerned 17% 14% 24%° 15% 26%"® 15% 16% 19% 21%° 16% 14% 28%"° 17%° 9%
Not very concerned 20% 20% 20% 20% 18% 22% 18% 23%" 19% 19% 17% 18% 21% 22%
Not at all concerned 51% 59%" 39% 56%"™® 42% 43% 54% 48% 48% 52% 58%"™° 37% 53%" 62%""
Don’t know % % Y% Y% 1% % % % Y% 1% 1% % % %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Concern About Ability to Pay For Different Expenses Over the Next 12 Months

Are you concerned about your ability to pay for any of the following over the next 12 months? Please tell me all that apply.
Asked of all respondents

GP Sample

N=

Medical care

Gas

Food

Home maintenance costs

Home utilities
Mortgage/rent
College education
Other

None of the above

Don't know

OWNER STATUS RACE

HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E)

25% 23% 29%° 25% 31%" 23% 18% 24% 26% 27%
25% 23% 26% 24% 28% 24% 14% 27%" 24% 26%"
23% 20% 28%° 23% 25% 25% 12% 21% 25% 24%
20% 21% 18% 20% 21% 22% 19% 17% 24% 21%
20% 17% 25%° 19% 21% 26%"A 9% 19% 19% 21%
19% 12% 32%° 16% 28%" 21% 17% 25%P 19%" 17%"
14% 11% 19%° 11% 21%" 19%" 14% 16%" 21%P 14%"
3% 3% 4% 3% 5% 2% 2% 3% 4% 3%

44% 50%" 35% 46%"™P 38% 38% 55%"! 42% 41% 45%
1% 1% 1% Y% 1% 1% 0% % 1% 1%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year
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13%
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Ability to Make Payments on Debts

Are you very stressed, somewhat stressed, not very stressed or not at all stressed about your ability to make payments on your debts?
Asked of all respondents

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 80“/;;?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Very stressed 10% 6% 16%° 10%"* 11%* 12%* 0% 129%P 11%° 8% 6% 16%° 10%° 4%
Somewhat stressed 24% 21% 30%" 22% 30%"® 18% 39%"® 25%° 32%P 24%P 18% 33%"¢ 23% 21%
Not very stressed 20% 20% 19% 20% 19% 18% 20% 19% 21% 22%P 16% 18% 22% 21%
Not at all stressed 46% 53%" 34% 47%" 40% 51%" 41% 43% 36% 45%°  599%MBC 33% 44%" 53%"°"
Don't know 1% % 1% 1% 1% 1% 0% 1% % 1% % 1% % %

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).
O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year R .
Q4 2022 National Housing Survey



Primary Source of Stress, by Type of Debt

Which type of debt is your primary source of stress?
Asked of respondents who are Very Stressed or Somewhat Stressed about their ability to make payments on their debts

OWNER STATUS RACE

CIPStlinzl3 HOMEOWNER| RENTER WHITE HISPANIC BLACK 18-34 35-44 45-64 65+ <80% AMI 800/;’\';?0% >120% AMI
(0) (R) () (H) (B) (A) (B) (€ (D) (E) (F) (6)

Credit Card Debt that you don't pay

25% 28% 23% 30%" 17% 24% 19% 19% 30% 29% 26% 22% 28% 28%
off every month
First Home mortgage 14% 23%R 4% 17%" 11% 4% 9% 10% 15% 17% 13% 8% 18%° 21%F
School Loans 12% 6% 17%° 12% 8% 15% 13% 229%%P  119%° 6%” 1% 14% 8% 12%
Car Loans 10% 7% 14%° 9% 13% 10% 10% 13% 11% 10% 6% 12% 10% 9%
Back taxes 4% 4% 4% 4% 5% 7% 0% 1% 4% 5%" T9%" 6% 4% 2%
S.econd mo.rtgage orhiomelequity 4% 5% 2% 4% 7% 2% 0% 6% 2% 2% 7%C 4% 0% 3%
line of credit
Other Loans/Debt 20% 18% 23% 17% 24% 22% 30% 19% 21% 21% 20% 22%° 28%° 13%
Don't have any debt 7% 7% 7% 5% 9% 13%" 5% 5% 4% 6% 15%"8:C 9% 4% 5%
Don't know VOL 4% 3% 5% 2% 5% 4% 13% 4% 3% 4% 5% 3% % 6%

Note: Percentage values across answer choices within each category may not always total to 100% due to rounding. A cell value of “.%” in a table means that the value is a non-zero number that was rounded to 0% (example: 0.3%).

O/R, W/H/B/A, A/B/C/D, E/F/G: Superscript denotes a % is significantly higher than the segment that the letter represents at the 95% confidence level within the year . .
Q4 2022 National Housing Survey
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