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Lenders weigh in on customer acquisition and retention strategies

As part of our quarterly Mortgage Lender Sentiment Survey®, our economists surveyed senior mortgage executives to better
understand their lending institutions’ customer acquisition and retention strategies, now and looking forward, as well as the
channels they consider most important to acquire new business.
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Read the Perspectives blog, or dive into the full findings of our survey.

Led by Senior Vice President and Chief Economist Doug Duncan, our Economic & Strategic Research (ESR) Group studies current data, analyzes historical and

emerging trends, and conducts surveys of consumer and mortgage lender groups to provide forecasts and analyses on the economy, housing, and mortgage markets.
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